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Web industry innovator and team leader with 15 years of experience delivering high-profile interactive projects and transformative organizational change seeks senior leadership challenge in ambitious, goal-oriented, values-driven organization.  
Experience

	Group Manager,

Site Development Team
MSNBC.com
Redmond, Wash.
February 2006 – Present


MSNBC.com, a joint venture of NBC Universal and Microsoft, is the official online channel for all properties in the NBC News brand family, including NBC Nightly News, Today Show, Dateline, Meet the Press, CNBC and NBC Sports. 


	Directed team responsible for delivering strategic site features, including:

Site redesign, which delivered a new site designed to change at the pace of news, a new dynamic toolset to empower the design team, and record-breaking traffic of over 1.4 billion monthly page views (a 40% increase) within two months of project launch. Project reduced time and effort required to implement new partner sites on the MSNBC.com platform from weeks to days and from over 1,000 person-hours to fewer than 150. Project also positively transformed working relationship between design and technology teams. MSNBC.com has since surged from #3 to #1 in the Nielsen NetRatings for news sites.

Mobile site, transforming MSNBC.com’s mobile product from industry laggard to industry leader, increasing mobile site traffic from nominal levels to 30 million monthly page views.

Team also delivered MSNBC.com’s user-generated content system, blog platform and site search/SEO projects.
Managed team of twelve program managers, developers and testers (including four offshore).

Founder and facilitator of company’s “ideas alias” and an active contributor to the company’s innovation pipeline. 
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	Program Manager, Calendar Guy
Microsoft

Redmond, Wash.
April 2001 – February 2006

	Company practice leader in the field of electronic calendaring. Led the strategy, design and delivery of calendar features in Microsoft Office Outlook 2007. Worked across the company to evangelize calendar strategy, establish a cohesive cross-group “calendar story” and ensure Microsoft’s role as a leader in electronic calendaring.

For the Outlook 2003 release, played a key role on the “turnaround team” that delivered a redesigned e-mail experience acclaimed by customers and technology press alike. Usage of Outlook is estimated at over 400 million users worldwide.
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	Director of Interactive Services
Creative Director
XOR

Boulder, Colo.
August 1995 – January 2001
XOR has since been acquired by Fair Isaac.


	Grew creative services organization from scratch, managing a team of 35 creative employees across four regional offices. Led team to deliver online solutions for Whole Foods Market, Hyatt Hotels and Resorts, Empire Blue Cross/Blue Shield, FranklinCovey, RE/MAX, Churchill Downs/Kentucky Derby, and Vitamins.com.
Led client meetings, brainstorming sessions, design reviews and production process to ensure that creative deliverables exceeded client expectations. Developed creative briefs, information architectures, Web site prototypes, design concepts, site copy and production guidelines to ensure optimal finished product. Served as executive contact. Set financial goals and developed budgets for the creative group. Though financial goals increased exponentially from year to year, they were met or exceeded each year they were set. Thrived even in challenging market environments. Created scalable reporting, organizational and process mechanisms to ensure the success of both projects and employees in a fast-paced environment.
	[image: image12.jpg]



[image: image13.jpg]



[image: image14.jpg]HYATT




[image: image15.jpg]FranklinCovey




[image: image16.jpg]REMEX




[image: image17.jpg]



[image: image18.jpg]l‘, CHURCHILL DOwNs




[image: image19.jpg]




	Production Coordinator

Catalyst Communication

Boulder, Colo.
August 1992 – August 1995


	Responsible for herding large syndicated catalogs from design to prepress to press; catalogs entailed over 60 custom versions totaling print runs of over 1,000,000. Performed the same task for the company’s SuperSale promotions, entailing over 40 custom versions totaling print runs of over 500,000. 
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Sites
Owner or co-owner of the following Web sites:
· Mr. Cranky Rates the Movies (http://www.mrcranky.com/)
· Set the Line (http://www.settheline.com/) 
· Bug Bash (http://www.bugbash.net/). The “Bug Bash” comic strip ran in Microsoft’s internal company newsletter, Micronews, from 2003 to 2006.

· SamUrgency (http://www.samurgency.com/) 
Writing
· Regular columnist for the Boulder Weekly and irregular columnist for The Denver Post, 1994 - 1998. 
Links to sample columns: 1, 2, 3.

· Co-author of comic strip “Cafe Angst” for The Denver Post, 1994 - 1998
· Author, Internet’s first comic strip, “Where the Buffalo Roam,” 1987 - 1994 (first appeared on Usenet in 1992)

· Currently working on a Web animation project, titled “Arctic Circle”

Patents

Inventor on the following applications with the U.S. Patent & Trademark Office:

· Sharing calendar information 
· Providing schedulable calendars electronically
· Side-by-side shared calendars
· Providing electronic distribution of filtered calendars 
· Combined content selection and display user interface 
· Margin-based online game
Press

· Generations: The way we were makes us the way we are, The Coloradan, December 2007 (page 2 of linked pdf)
· Drawing on experience: Web comics pioneer now manages Internet content at MSNBC.com, Bylines, Spring 2007

· Digital rebirth for comic strips, CNET, February 2, 2006

· Tech executives: Time is of the essence, CNET, December 6, 2005

· Cartooning Microsoft manager has offbeat outlook, Seattle Times, June 13, 2005
· JobCast: Meet Hans Bjordahl, creator of Microsoft's very own comic strip, Bug Bash, Microsoft JobsBlog, April 8, 2005

Education
B.S. in Journalism, University of Colorado, 1991
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